OPTIMIZE YOUR

PSYCHOLOGYTODAY PROFILE

7 CRITICAL DO'S AND DON'TS

SPELLING AND GRAMMAR

Triple check your spelling and grammar.
Nothing looks worse than misspellings on
your site. | can't tell you how many people I've
even seen with their names spelled wrong!

SPEAK TO THE LAY PERSON

Did you know? The average American has between a
7th and 8th grade reading level.

Make sure your page is on the level of your clients.
Avoid acronyms that a lay person wouldn't know.

LOCATIONS

You can list up to four locations in your profile. Two
"practice locations," and two additional. If you are
telehealth, choose large cities in your state, or
states that you are licensed in for more visibility.

TELEHEALTH OR NAH?

Make it REALLY clear if you have an in-person, online,
or hybrid practice. List it a few times, putitin
different sections. PsychToday isn't the best for
showing this to clients, even when you've selected it.

MARKET RESEARCH

Why undersell when you can be at market value? Look

at the PsychToday profiles of those in your area, what

is their rate of service? Think about whether you want

to be in that zone, or more competitive (for example, if
you're looking for more clients).

WHAT'S YOUR NAME?

There is a time and a place for hiding your personal
information. Gaining clients is not one of them. Who
are you? What's your name? What's your practice's
name, if it's different. Let your clients find you if
they need to!

UPDATE FOR THE ALGORITHM

Keep updating your page. Make a reminder in your
phone or on your calendar to update it, weekly at
minimum. Keeping your page updated, so they

say, keeps you at the top of Psychology Today.




